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INTRODUCTION

With the world still reeling from the impact of the coronavirus, many 
of us will be wondering how everyday habits will change once 
lockdown restrictions ease and we can get back to some sense 
of normality. Whether it’s wearing face masks when you’ve got a 
cough or washing your hands more regularly, ordinary people are 
now far more alert to cleanliness than they’ve ever been!

One element of COVID procedure that looks set to stay is our acute 
awareness of cleaning practises and how the way we clean matters – not just 
at home, but everywhere! 

The global pandemic has turned most of us into cleaners, at work and at home, 
meaning we’re now more informed about how we clean and what we clean 
with. It’s no longer just the remit of janitorial staff and dedicated professionals.

At Harrison Wipes, we want to understand to what extent attitudes  
toward cleaning have really changed within the UK public and what  
the landscape will look like post-COVID. Because if we can learn  
from the last year and put our new-found lessons into  
practise more regularly, we can create cleaner,  
safer environments for everyone.
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KEY DATA POINTS

Check out the key data points below for a snapshot 
of what we’ve learnt about changing attitudes to 
cleaning pre- and post-COVID:

But what does this all mean in a real-life context?

82%
Of respondents are more 

aware of how they clean since 
the pandemic began

60%
Workers have taken on  

extra cleaning responsibilities 
since the start of the 

COVID-19 pandemic 

91%
Of people are more aware 
of cleaning measures put in 

place in public space

20%
New cleaning operatives have 
received little to no guidance 
from their employers on how 

to clean effectively

80%
Of the public would feel 

encouraged to visit a public 
space again if they could see 
evidence of it being cleaned

60%
Of workers outside the home 

have received additional 
cleaning materials from their 

employer to help them  
stay safe

359 UK
Respondents
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WHAT THE DATA SAYS: 
HARRISON WIPES’ ANALYSIS

At Harrison Wipes, we want to ensure that every worker and business – no 
matter whether they were engaged with cleaning duties before COVID or not – 
understands the importance of cleaning and has the proper tools to get the job 
done. So we commissioned an independent survey of 359 members of the UK 
public to get a representative sample of their views.

Let’s see what they had to say, and what we can all learn from the data...

Changing Attitudes to Cleaning

It’s fair to say that for the majority of people, their 
general attitude toward cleaning will have changed 
over the last 12 months or so. With increased 
funding for advertisements, warnings, and more 
visible discussion of the topic, it’s impossible to 
think that the average person will not have been 
impacted in some way. And our survey definitely 
supports this idea. According to our data, 82% of 
respondents have become more aware of how they 
clean since the COVID-19 pandemic began.

This demonstrates that more people (and by 
extension, businesses and organisations) than 
ever are thinking about why cleaning is important 
for them – not just as a hygiene habit, but as a 
proactive measure against risk. Interestingly, the 
data suggests that the method of cleaning is as 
important as the process. In other words, the ‘how’ 
and the ‘why’ are both given equal weight in the 
eyes of the general public.

This is encouraging to see as it implies a level of 
product maturity amongst ‘everyday cleaners’. They 
may understand that not all products act in the same 
way or achieve the same effect; so having the right 
solution for the job is more vital than cleaning for 
cleaning’s sake.

Additionally, 62% of respondents say they are  
now more likely to check which viruses and bacteria 
are killed by cleaning products. Clearly, the threat 
of COVID-19 is prompting a positive reaction 
from consumers to find cleaning products that are 
antibacterial and antiviral, whereas before they 
may be guided by signifiers such as price or  
brand affiliation. 

62% 
Are more likely to 
check which viruses 
& bacteria are killed 
by cleaning products
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What is not clear from the data is what key 
indicators consumers are looking for to verify 
which products should be used. At Harrison Wipes, 
we know that ‘antibacterial’ or ‘antiviral’ doesn’t 
always mean it deals with the immediate problem, 
so it’s important to seek out an indicator that the 
product kills SARS-CoV-2 – the main variant of 
COVID-19. Without this specific guidance on 
the label, there is no guarantee that cleaning 
products will protect against coronavirus, meaning 
environments may not be truly clean!

Therefore, we’d always encourage consumers 
to properly interrogate the products they buy to 
ensure they adhere to the correct EN Standard 
and can achieve a complete clean. This would 
mean that the products are proven to work in 
real-world environments and not simply testing or 
lab environments – as this could be the difference 
between you getting a sanitised surface or not! 
Similarly, it’s important to consult every product to 
check if it can be used on ‘dirty’ surfaces and not 
just clean ones, as this may necessitate and extra 
step to your cleaning process.

Cleaning in Public Spaces

Another point of note from our survey was how attitudes toward public hygiene 
have shifted throughout the coronavirus pandemic. Of the 359 people surveyed, 
91% stated that they are more aware than ever of the cleaning measures taking 
place in public spaces – whether that be hand sanitiser stations or staff wiping 
down surfaces with disinfectant. Either way, it’s clearly something that is on the 
public radar and therefore requires greater understanding from organisations 
that run these spaces.

Furthermore, 75% of people indicated that they 
would feel more comfortable and confident that 
COVID-19 prevention measures were being 
enforced if they could see visible evidence of 
cleaning happening. Of course, this puts space 
operators (be they publicly or privately owned) into 
a position where they will need to maintain visibility 
of cleaning to ensure their customers feel safe. And 
it may be unreasonable to suggest that businesses 
take on more cleaning staff to cover this gap – 
meaning existing staff members must take on some 
cleaning responsibilities.

Do you feel more confident about cleaning 
measures being taken in a public space, if you can 
see physical evidence of cleaning happening? 

But it’s not nearly enough to show that someone 
is on-hand to clean when needed; our survey 
suggests that for customers to really feel safe, 
they need to see that surfaces are visibility clean 
after each use. For example, at a restaurant, it’s 

not enough for a table to be wiped of crumbs, 
customers will want to see that a quality disinfectant 
wipe has been used to properly coat the table and 
kill any bacteria or viruses that may be lingering. 
Seeing ‘wetness’ or residue is a clear indication of 
cleaning taking place, so it’s vital that businesses 
take this into account when considering their 
customer’s needs.

The importance of this visibility cannot be overstated 
when it comes to guaranteeing customer confidence 
and retaining business. In fact, 80% of those we 
surveyed said that they would be more inclined 
to visit a public space again if they saw visible 
evidence of cleaning. So for businesses that want 
to succeed post-COVID, this will need to become 
an important factor in their day-to-day operations 
– ensuring they have the correct staff training in 
place to know how to clean properly and the right 
products to instil confidence in their customers. 

91% 
Are more aware than 
ever of the cleaning 
measures taking place 
in public spaces

YES  
75%

NO  
15%
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Creating New  
Cleaners for Work

In this report, we have already touched upon the 
idea that much of the working populace has (or 
will have) been asked to help create a more visibly 
clean environment. Not only are people now 
responsible for their personal hygiene, but they are 
also responsible for the health and hygiene of those 
around them to a certain extent – and rightly so! 

To this point, we wanted to understand just how 
many people have been asked to take on these 
extra duties in the workplace, to get a better 
understanding of just how widespread the initiative 
has become.

According to our research, 73% of those that 
work outside their home have taken on additional 
cleaning responsibilities in the workplace in one 
way or another. Of this number, they can be 
divided into clear subsets:

57% 
Of people have been tasked with cleaning 
and sanitising their own workspace

27% 
Have been tasked with sanitising  
a shared workspace

17% 
Have been tasked with sanitising an area 
where the general public may be

This data raises many issues which we have already 
explored in this report. One of the most pressing is 
for the 17% of workers that are now responsible 
for being cleaning operatives in a public space. 
Specifically, whether these cleaners are given 
appropriate training to conduct effective, visible 
cleaning in these areas, and whether they are 
equipped with the right solutions and wipes for 
the job! It’s also important to point out that the 
standards of cleaning in public spaces need to be 
far higher than that of personal spaces or small 
shared areas and there may be legal requirements 
to ensure that cleaning is conducted to the highest 
standard possible.

Similarly, another question that is raised by this data 
is whether those that are cleaning their personal 
spaces or shared spaces are given guidance on 
how to clean properly. It could well be that the 
majority of respondents are simply bringing their 
home cleaning habits to the workplace, which may 
not be rigorous enough to deal with COVID-19 or 
other harmful bacteria. 

If businesses expect non-cleaners to absorb 
cleaning responsibilities into their everyday tasks, 
it’s paramount that they provide the best product for 
the job and the right guidance on how to use them. 



A prime example would be the use of  
Sontara’s® Professional Sanitising Wipe, 
which is designed to kill COVID-19 on surfaces in  
1 minute. If this wet wipe is utilised without guidance 
it could lead to improper use – such as wiping on 
and off without dwell time – which will not achieve 
the desired effect. Without instruction, non-cleaners 

could be opening themselves up to risk under 
the assumption of being protected. This is why 
proper guidance is so important. It will guarantee 
that everyone can have confidence that their 
environment is clean and safe, and they are using 
their solutions properly.

Preparing the Workplace

With the fact that 75% of workers have taken on 
additional cleaning responsibilities outside of the home,  
it’s important to ascertain how they are being supported  
to make sure their cleaning is having a positive impact.

Of our survey respondents that have been tasked with extra cleaning roles, 80% said that they have been 
provided with additional cleaning materials from their employer. This is extremely encouraging to see as it 
demonstrates the level of commitment from businesses to facilitate cleaner environments. However,  
the question of whether these products are up to the standard required for  
a COVID-free clean is yet to be determined. 

If staff members are not getting products that 
properly coat a surface with disinfectant that 
qualifies for the correct EN Standards, it’s effectively 
time and money being wasted. Therefore, it’s vital 
that employers and procurement teams consult the 
experts to ensure they are equipping their people 
with the best possible products.

Interestingly, 47% of respondents also said that they 
felt they had to supply themselves with additional 
cleaning products for their work environment. This 
means there is a degree of overlap between those 
being supplied with cleaning products from their 
employers and those that feel they need to bring 
it themselves. This might suggest that the standard 
of cleaning products being given to staff is not 
good enough to ensure protection or the level of 
confidence in the product is low. In either case, 
if businesses invest in the right product that offers 
significant value, they will circumvent these pitfalls 
and create a cleaner environment overall.

Did you get sufficient guidance on how to clean 
effectively from your employer? 

Furthermore, 25% of people tasked with additional 
cleaning duties stated that they had not received 
sufficient advice on how to clean effectively. As 
discussed, this is one of the biggest barriers to 
protection we could face as we look to live in the 
wake of COVID-19. 
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80% 
Have been provided 
with additional 
cleaning materials 
from their employer

7%
11%

15%

23%

45%

SOME 

EXTENSIVE 

NONE 
LITTLE 

ALWAYS
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Simply put, having the right tools does not 
automatically mean you have the know-how to use 
them effectively, which can lead to greater issues 
down the line. Just because you own a tool box, 
doesn’t mean you can build a house!

For businesses to take the issue of cleanliness 
seriously, they need to guarantee guidance and 
training for all staff members that may take on 
cleaning responsibilities – both for personal spaces 
and for shared spaces. With proper guidance in 
place, it’s far less likely that wipes will be used 
incorrectly, and more bacteria and viruses will be 
killed meaning the entire workplace is much safer. 

And this goes beyond simply telling staff how to 
use a specific product. In order to make it clear, 
businesses need guidance which explains the 
scientific facts of a wipe as well as the proper 
cleaning processes for specific situations. 

For example, Sontara’s® Professional 
Sanitising Wipe has different dwell times on 
clean and dirty surfaces; meaning that the wet 
disinfectant needs to sit longer on an unwiped 
surface with debris when compared to a surface 
that is considered ‘clean’. 

When we consider ‘clean’ and ‘dirty’ surfaces,  
we are discussing test data that has been provided 
on the basis that one or both of these conditions 
have been met. If stage one of this process is not 
completed, and you invest in a wipe that is not 
tested in ‘dirty’ conditions, there’s no guarantee  
that it will perform as needed. 

If this information is not properly conveyed to 
cleaning operatives, they may assume that the wipe 
does not need to dwell longer on dirty surfaces and 
proceed incorrectly – meaning that surfaces are not 
properly disinfected.

And this is just one obvious example of how a lack 
of information and guidance can lead to more 
mistakes and create more risk! 

Not only is this fundamentally important for 
businesses to consider from a customer point of 
view, but it is also something they need to address in 
order to reassure staff. Our survey shows that 88% 
of respondents expect their working environment to 
be cleaner when COVID-19 restrictions are lifted 
and they can return to work – so the onus is on 
organisations to put effective measures in place to 
ensure everyone feels comfortable.

Standard UK Practice states that cleaning 
has to occur in two stages: the clearing 
of visible dirt and debris from surfaces, 
then disinfectant of a surface with an 
appropriate chemical.

88% 
Of respondents 
expect their working 
environment to be 
cleaner post-COVID



As COVID-19 restrictions in the UK start to lift over the summer of 2021 and we 
slowly reintegrate into normality the big question is whether the lessons we’ve 
learnt through this pandemic will continue to be put into practice once we have 
the ‘all clear’. And the truth is that it’s too early to say. 

The ideal scenario is that businesses and workers 
continue to keep up with their best cleaning 
practices, helping to reduce the spread of viruses 
and diseases regardless of what they’re called.

Hopefully organisations will have discovered the 
value of investing in the right products and seeing 
first-hand the difference they can make – not only 
to cleanliness but to confidence. In the immediate 
aftermath of COVID this will be all-important, but it 
should be equally as vital in the long term! 

As our survey shows, we are now a population 
of cleaners and clean advocates – more so than 
in any other point in our history. This newfound 
awareness and appreciation for clean environments 
should become the norm as we look to create safe 
environments post-lockdown. And if organisations 
want to guarantee the wellbeing of their visitors, 
customers and their staff, they will make procuring 
the right solutions a top priority.

BEYOND  
COVID-19 If organisations want to 

guarantee the wellbeing of their 
visitors, customers and their staff, 
they will make procuring the 
right solutions a top priority.
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If our survey poses a number of questions, we have the answer:  
Sontara’s® Professional Sanitising Wipe.

Sontara’s® Professional Sanitising Wipe represents 
a step toward change in the way we wipe. 

Our report shows that everyone has become a 
cleaner to one extent or another, and standards 
of cleaning are being scrutinised more intensely. 
So it’s only right that businesses have a wipe that 
actually performs in everyday applications, in every 
industry.

This new wipe from Sontara®, and distributed by 
Harrison Wipes, is engineered and tested to meet 
the demands of real-world environments; killing 
viruses (including SARS-CoV-2) in 1 minute, even 
on dirty surfaces, with excellent coverage from one 
wipe and no transfer from surface to surface. 

Sontara’s® premium solution is a very wet wet wipe 
– ensuring more than enough disinfectant is laid 
down for cleaners across every sector, allowing 
everyone to clean with confidence.

The Sontara® Professional Sanitising Wipe adheres 
to a number of key EN Standards that ensure it is 
one of the very best wet wipes on the market. 

A quantitative suspension test for the 
evaluation of bactericidal activity 
of chemical disinfectants and 
antiseptics in food, industrial and 
domestic areas. Eliminates bacteria 
in 1 min on clean surfaces and 2 
mins on dirty ones.

A quantitative test method for the 
evaluation of bactericidal and 
yeasticidal activity on non-porous 
surfaces with mechanical action 
employing wipes in the medical 
area. Eliminates bacteria in 2 mins 
on dirty surfaces.

Quantitative suspension test for 
the evaluation of fungicidal or 
yeasticidal activity of chemical   
disinfectants and antiseptics used 
in food, industrial, domestic and 
institutional areas Eliminates yeast in 
4 mins on dirty surfaces.

MORE THAN JUST A WIPE
At Harrison Wipes we know that the right wipe is the 
difference between unhygienic, unclean environments and 
ones where people feel confident and safe. Which is why we 
work to provide market-leading wiping solutions that work.

1650

Sontara® has been a leading name in wiping for over 25 years’, and 
together we aim to deliver best-in-class wipes to customers across the UK 
– helping to ensure businesses remain safe.   11



ABOUT  
HARRISON WIPES

Harrison Wipes is the leading manufacturer and 
supplier of wet and dry wiping solutions across the 
UK, and Europe. From strong disinfectant wipes that 
combat COVID to general purpose cleaning wipes, our 
comprehensive range of innovative and value-added 
products ensures you get the right wipe for your needs.

Our family-run business has been leading innovation 
for over 130 years, giving us the knowledge and 
expertise to help organisations across every sector; from 
education to industrial to aerospace. We are the trusted 
partner and supplier of many leading global brands, 
such as Chicopee® and Sontara®, helping us 
to get the right wipes where they are 
needed most.

CELEBRATING

EXPERTS IN WIPIN
GYEARS
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TALK TO THE EXPERTS

+44 (0) 1708 377330

sales@harrisonwipes.co.uk

harrisonwipes.co.uk

Harrison Wipes
4 Langley Close
Harold Hill Industrial Estate
Romford, Essex
RM3 8XB
England


